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OUR MISSION

To stop impaired driving and to support victims of this violent crime.

MADD CANADA NATIONAL
BOARD OF DIRECTORS 2021-2022

(AS OF MARCH 2022)

Karen Toon Leslie Wells
Chairperson Director - BC/Yukon
Derek Davis Jeff Brubacher
Vice Chair Director at Large
Susan Steer Erika Chamberlain
Past Chair Director at Large
Tracey Ellsworth Stephen Duggan
Director - Atlantic Region Director at Large
Theresa-Anne Kramer David Greening
Director - Québec Director at Large
Chaouki Hamka Paul King

Director - Ontario West Director at Large

Gregg Thomson

Director - Ontario East Jaymie-Lyne Hancock

Allan Kerpan National President
Director - Manitoba/Saskatchewan

Tracy Franklin
Director - Alberta, Northwest
Territories, Nunavut

IN THIS REPORT

Message fromour Chair . . ... ........ 3
Impaired DrivingInCanada . . ......... 5

Programs and Services

Victim Services . . . ... ... ... ... 6
Youth Education. . . . .. ... .. ... 8
Public Awareness . . . ... ....... 10
Public Policy. . . . ... ... ..., 12
How We Raise and Spend Funds . . . . ... .. 14
Our Volunteer Team. . . . ... ......... 16
Our Generous SPONSOrS . . . v v v v v v v v v 18

Registered Canadian Charitable Number: Reg. No. 13907 2060 RRO0O01



OUR MADD CANADA FAMILY RISES TO
ANOTHER YEAR OF CHALLENGES

As you will read throughout our Annual Report, it has been a year of achievements
amid ongoing challenges as we began the considered return to normal operations from
the pandemic.

Many of our Chapters and Community Leaders were able to return to in-person events
and meet with their communities face-to-face.

While we could not host our usual National Conference for Victims of Impaired Driving
due to restrictions on the number of participants, we hosted a smaller conference that
was livestreamed for people at home.

We could not meet with elected officials in person to advance our public policy
priorities, but we were able to meet virtually to continue these conversations that are
so important to ensuring continued influence and action towards our goals.

Our School Program and Weed Out The Risk programs across the country and our
SmartWheels program in Ontario and Saskatchewan, were able to return to in-person
presentations in some regions, while continuing online presentations in other areas.

To our extraordinary sadness, this year brought the unexpected passing of our Chief
Executive Officer Andrew Murie. As you will read later in this report, Andrew was not
only MADD Canada'’s leader, he was a leader in the national and international anti-

impaired driving movement. His powerful and passionate voice will be dearly missed.

As always, our MADD Canada family pulled together to support one another and to
advance our mission.

Amid challenge and uncertainty, there was creativity. Amid gathering limitations, there
was adaptation. Amid the loss of our leader, there was compassion, hard work by many,
and a consistent commitment to our goals.

On behalf of the National Board of Directors, | wish to acknowledge and express
gratitude to all who support and work within the MADD Canada organization for their
dedication and efforts to keep us whole and focused during this time. Our volunteers,
whose dedication, passion and drive are the very foundation of our organization. Our
sponsors, who stood beside us, as committed as ever to helping us achieve our goals.
Our donors and supporters, whose contributions ensure the continuity of our work.

To each and every person, organization and business that contributes to our mission,
thank you. Together we are preventing impaired driving. Together, we are supporting
victims and survivors. Together, we are making a difference.

M

KAREN TOON
Chairperson
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ANDREW MURIE'S LASTING LEGACY

On March 8, 2022, MADD Canada and the larger impaired driving prevention and road
safety communities lost a tremendous leader. Our Chief Executive Officer Andrew Murie
passed away.

Over more than 25 years, Andy was widely respected as a leading voice in the fight
against impaired driving, both in Canada and internationally. He was instrumental in
MADD Canada's many milestones and achievements to reduce the incidence of death
and injury on Canada'’s roads.

Under his direction, MADD Canada's mission to eliminate impaired driving and to
support victims and survivors always remained front and centre among researchers,
governments, policymakers, scientists, lawyers, automobile makers and innovators,
advocates, sponsors and indeed all Canadians.

A strong and pragmatic leader known for his straight-forward approach, Andy had

a great passion for this cause and the people affected by it. In his role as CEO, he
personally helped countless individuals during some of the darkest moments of their
lives.

He is remembered especially for his work to reach our youngest and most vulnerable
new drivers through his passion for MADD Canada’s school education programs.

Andy will be missed by all within MADD Canada and the broader community of
individuals working to prevent needless and avoidable injury and death on Canada's
roads.

We are deeply grateful for his endless dedication and vast contributions, and we are
committed, prepared and ready to build upon the extraordinary foundation he has left
for us.




SOME CANADIANS CONTINUE TO DRIVE IMPAIRED

Despite the laws, awareness efforts and the possibility of causing a crash, death or
injury, many Canadians continue to drive knowing they are impaired, and they often
have passengers, according to MADD Canada's National Survey on Driving After
Alcohol, Cannabis or lllicit Drug Use (March 2022).

* Among the 67% of drivers who used alcohol, 6% drove at least once in the past six
months believing they were impaired, with 35% of those driving with passengers.

* Among the 27% of drivers who used cannabis, 7% drove at least once in the past six
months believing they were impaired, with 56% of those driving with passengers.

* Among the 16% of drivers who used an illicit drug, medication (prescribed or not)
or other substance for recreational purposes or to get high, 7% drove at least once
in the past six months believing they were impaired, with 83% of those driving with
passengers.

Young males, aged 18-34, were the most likely group to drive after alcohol, cannabis or
drug consumption.

The results highlight the ongoing need to educate people and raise awareness, and
it will be of great value to MADD Canada as it assesses and plans our education,
awareness, and policy activities.

THE IMPAIRED DRIVING PROBLEM IN CANADA
FEDERAL CHARGES AND PROVINCIAL/TERRITORIAL SHORT-TERM LICENCE SUSPENSIONS IN 2019:

238 86,964 232

10:

Source: Provincial Short-Term Alcohol and Drug-Related Suspensions and Federal Impaired Driving Charges
- Suspensions and Charges Per Year, Per 100,000 Residents and Average Per Day, ByJurisdiction, Canada 2010-2019.
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VICTIM SERVICES

Assisting victims and survivors of impaired driving is MADD Canada's top priority. We are
committed to helping those who have lost a loved one or been injured in a crash through a
wide array of support services and resources.

* Direct emotional support via phone, email, in-person and online support groups.

* Information and tools to better understand the rights of victims and survivors and
navigate the criminal justice system, including assistance with writing victim impact
statements.

* Brochures and online resources on loss, injury, coping and other topics.

* The National Conference for Victims of Impaired Driving and the Conference for
French-Speaking Victims of Impaired Driving.

* Memorial monuments, benches, road signs, online tributes and other opportunities to
honour victims and survivors.

* Acting as a voice for victims and survivors through advocacy efforts with the federal
and provincial/territorial governments.

¢ A Bursary Fund for victims and survivors pursuing post-secondary education.

* Referrals to community groups and agencies as needed.

VICTIM SERVICES IN 2021-2022

While COVID-19 restrictions prevented us from hosting our full-scale National
Conference for Victims of Impaired Driving in 2021, we were pleased to host a smaller
Symposium for Victims and Survivors. The Symposium brought together members of
our online support groups, many of whom were meeting in person for the first time.

For many individuals experiencing loss, pain and grief, the continued impact of the
pandemic further heightened the isolation they were feeling. MADD Canada'’s Victim
Services staff, Chapters and Community Leaders and Victim Services Volunteers
engaged with victims and survivors at every opportunity to offer support and
resources.

* Over 185 victims and survivors reached out to MADD Canada for the first time. In
2021-2022, Victim Services staff had approximately 1,831 contacts with victims and
survivors through calls, emails and information packages over the year. Our Victim
Services Volunteers in communities around the country also had additional contacts
with victims and survivors. For every victim who receives direct contact, there are
countless family and friends who also benefit from the information provided.

e Our Symposium for Victims and Survivors welcomed approximately 50 participants
from our online support groups for a weekend of keynote sessions and workshops
about coping with loss, health and recovery.

* We hosted over 75 online support group meetings with over 430 registrants.

* The National Candlelight Vigil of Hope and Remembrance for people killed or injured
in impaired driving crashes was held as part of the Symposium for Victims and was
live-streamed for victim and survivor families watching from home.



* Our provincial memorial monument ceremonies in Manitoba, New Brunswick,
Newfoundland & Labrador, Nova Scotia and Saskatchewan were also livestreamed,
and honoured nearly 400 victims.

* We expanded our online candle campaign to recognize and memorialize victims, while
also raising awareness of the devastating impact of impaired driving.

NEW IN 2021-2022

* The new Alberta Memorial Monument, etched with the names 54 victims killed in
impaired driving crashes, was unveiled in Parkland, Alberta.

* We undertook consultation with victims and survivors for the creation of a new policy
paper on victim and survivor rights that was submitted to the federal Government.

* The development of a Québec Memorial Monument was approved, with
construction and unveiling planned for late Spring 2022.

* We created a new Insurance Systems in Canada: A Guide for Victims and Survivors
of Impaired Driving brochure.

* We provided training to Parole Board of Canada regarding victims and survivors of
impaired driving.

e For the first time, MADD Canada submitted a community impact statement for the
sentencing of an impaired driver.

* We produced French education videos for victims and survivors, thanks to funding
from the federal Department of Justice.

LEFT: MADD Canada's new brochure about Insurance
Systems in Canada.

i e, g i,
TOP: The new Alberta Memorial Monument for Victims
of Impaired Driving.
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YOUTH EDUCATION

Young people are at higher risk to be involved in impaired driving crashes, both as
drivers and as passengers, than other age groups. More than 50% of road crash deaths
among 16 -25 year olds involve alcohol, cannabis and/or other drugs.

For that reason, MADD Canada dedicates significant efforts to its Youth Education
programs. Engaging young people in the conversation about risks and consequences of
impaired driving - and the power young people have to prevent it - has been a priority
for more than two decades.

Through MADD Canada'’s series of education programs, students in Grades 4 all the
way through to Grade 12 receive education and resources about the dangers of mixing
alcohol, cannabis and/or other drugs with driving.

Our programs include:
* The School Program for students in Grades 7-12;

* The SmartWheels travelling classroom for students in Grades 4-6 in Ontario and
Saskatchewan;

* The Weed Out The Risk program, in partnership with Springboard, for students in
Grades 7-12;

* Brain Power, a classroom DVD program for students in grades 4-6.

Educators’ Guides are provided for all programs to help teachers and guidance
counsellors continue the sober driving message throughout the school year.

In addition to these education programs in schools, MADD Canada reqularly creates
social media content, radio and TV ads, posters and other materials to promote the
sober driving message among youth audiences.



YOUTH EDUCATION IN 2021-2022

MADD Canada's School Program, SmartWheels and Weed Out The Risk presentations
continued to be offered in in-person and virtual formats to ensure school preferences and
protocols around COVID-19 could be met.

* Our SmartWheels mobile classrooms in Ontario and Saskatchewan delivered 803
presentations at 182 elementary schools.

¢ Our English and French School Programs, The Wish and Précipice, were presented
2,751 times at 829 middle and high schools.

* The Weed Out The Risk program, in partnership with Springboard, was presented 962
times at 212 high schools.

 Nine bursaries, totalling $50,000, were awarded to victims of impaired driving pursuing
post-secondary education goals.

*Note: the presentations outlined above are for the school year from September 2021 to

June 2022 and represent virtual and in-person presentations.

NEW IN 2021-2022

* A new School Program - Wrong Turn in English and Détour in French - was produced
and launched at the start of the school year.

* New resources were added to our MADD Youth (maddyouth.ca) web site to provide
students, teachers and parents with information and resources on all MADD
Canada's Youth Education Programs.

Poster and images from MADD Canada’s 2021-2022 School Program, Wrong Turn.
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PUBLIC AWARENESS

Through a wide array of public awareness campaigns and materials, MADD Canada
strived to educate the public about the risks and consequences of impaired driving, and
influence those who do drive impaired to change their behaviours.

* Our longest running awareness campaign, Project Red Ribbon, encourages Canadians
to plan ahead for a sober ride home during the busy holiday season, from November
to January.

* With Call 911 - Report Impaired Drivers signs on roads, trails and waterways, our
Campaign 911 program empowers people to report suspected impaired drivers to police.

* Our television and radio public service announcements (PSAs) reach millions of
Canadians each year, thanks to generous broadcasters who donate their airtime.

* We raise awareness of impaired driving and the impact on victims, and engage with
thousands of Canadians, through our national social media channels.

¢ Our other awareness efforts include videos, posters, brochures and other materials
that are distributed and used by our Chapters, Community Leaders and stakeholder
partners.

¢ |n addition to the national awareness campaigns, Chapters and Community Leaders
across the country host awareness events and distribute materials to engage their
local communities.

Hacondleq -
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LEFT: A unique new PSA series showed crash scenes inside a bottle, with the tagline “It's time
everyone got the message. Impaired driving kills".

RIGHT: National President Jaymie-Lyne Hancock led the way for our #ACandleFor social media
campaign.



| 11

PUBLIC AWARENESS IN 2021-2022

* We distributed approximately 165,000 red ribbons and red ribbon car decals, and
more than 50,000 bookmarks to our Chapters and Community Leaders and sponsor
to distribute in their communities during the Project Red Ribbon campaign.

Our television PSAs aired more than 109,000 times, reaching millions of Canadians,
thanks to tremendous support from broadcasters who wanted to help us spread the
sober driving message. Our radio PSAs were also aired thousands of times by

radio stations across the country.

We offered extensive information and updates on our madd.ca web site, which had
more than 370,000 unique page views over the year, and through our newsletter,
which was distributed in print to an average of 4,850 recipients each issue and in
electronic format to an average of 65,000 recipients each issue. We expanded our
reach on social media, increasing the number of followers on our platforms by
more than 6,200.

NEW IN 2021-2022

* For Impaired Driving Prevention Week (March 20 to 26), we highlighted the role that
everyone can play in preventing impaired driving and related crashes, deaths and
injuries. We also hosted a new #ACandleFor campaign in which people took photos
or videos of themselves and their families lighting candles in support of all the
people affected by impaired driving.

More Chapters around the country developed Crashed Car displays to deliver an
impactful message about the risks and consequences of driving impaired.

With pandemic restrictions loosened and people getting together in person once
again, MADD Canada produced a new television PSA titled Now More Than Ever, to
remind people about the importance of celebrating responsibly and planning ahead
for a sober ride home. We also created a new Garage Sale television PSA to illustrate
the life events that are missed when innocent lives are lost to impaired driving.

Stunning visuals set the stage for a new series of television and digital PSAs titled
Message in a Bottle. Created and donated by leading ad agency, RETHINK, the spots
show impaired driving scenes built inside bottles, and featured the tagline "It's time
everyone got the message. Impaired driving Kills."

The message to celebrate responsibly was amplified across the country during
holiday long weekends thanks to billboard spaced donated by the Canadian Out-of-
Home Market and Measurement Bureau.
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PUBLIC POLICY

Strong, effective laws and policies are key to the prevention of impaired driving. MADD
Canada reviews legislation and policies to reduce impaired driving, and promotes best
practices to the federal and provincial/territorial governments. Our recommendations
focus on measures that are compatible with the Canadian Charter of Rights and
Freedoms, have public support, and have the greatest likelihood of reducing impaired
driving.

It can take years for legislation and policies to be implemented and begin to have

an impact on impaired driving prevention. However, MADD Canada is committed to
working with governments and stakeholders to advance effective anti-impaired driving
measures.

PUBLIC POLICY IN 2021-2022

* MADD Canada continued to meet with elected officials and lawmakers at the federal
and provincial/territorial levels to advance the recommendations contained in our Top
Ten Reports to reduce impairment-related crashes, deaths and injuries, and improve
service to victims.

December 2021 marked the three-year anniversary of the implementation of
mandatory alcohol screening in Canada, authorizing police to demand a breath sample
from any driver lawfully stopped. There is currently no appellate authority on the
constitutionality of mandatory alcohol screening, however the law is being challenged
in some provincial courts. MADD Canada is monitoring these challenges and is pleased
to note that, thus far, mandatory alcohol screening has withstood legal challenges.

We continued to advocate for ridesharing services as a convenient and accessible
transportation option. We have expressed our support for such services in
municipalities that do not currently make the important ridesharing option available to
their residents.
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NEW IN 2021-2022

* MADD Canada released its first and second National Survey On Driving After Alcohol,
Cannabis And lllicit Drug Use. These surveys that MADD Canada is conducting with
Ipsos will help us assess Canadian behaviours around driving after alcohol, cannabis
and illicit drug use. The goal is to compile a base of statistics around these behaviours
and identify trends to inform MADD Canada’s public policy, awareness and education
priorities.

We updated our statistics report examining the rate of federal impaired driving criminal
charges and provincial short-term license suspensions from 2010 to 2019. The report
provided national statistics, breakdowns by province and the average number of charges
suspensions per 100.000 Canadians and per day.

MADD Canada began a large scale consultation with police services across the
country to examine how mandatory alcohol screening, roadside oral fluid testing
for cannabis, and other detection tools are currently being used. The goal is to
identify potential shortfalls in usage and implementation of the existing testing
regime, provide insights and propose improvements that will lead to the increased
detection and deterrence of impaired driving.

ncial Short-Term
Alcohol'and Drug=Rela

uspensions & Federal™
paired Driving Charges

LEFT: MADD Canada's Provincial Top 10 Report.

RIGHT: A survey of police services and their use of new impaired driving testing measures was
undertaken in 2022.
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SUMMARIZED FINANCIAL STATEMENTS

SUMMARIZED STATEMENT OF OPERATIONS
(IN THOUSANDS OF DOLLARS)

For the year ended For the year ended For the year ended

REVENUE March 31, 2022 March 31, 2021 March 31, 2020
Gifts-in-kind* $ 26,748 $ 14,848 $ 13,1M
Donations 4,504 4,324 4,388
Corporate gifts 4,230 3,747 4,417
Government grants 165 689 390
Charitable gaming 163 133 151
School Program fees 6 4 21
Foundation grants 238 19 19
Investment income 180 621 (154)
Other 74 8 2
Total Revenue $ 36,310 $ 24,492 $ 22,445

EXPENSES
Program services

Public education, public $ 29,388 $17,000 $15,825

awareness and research

Youth 2,447 1,912 2,772

Victim services 605 507 827

Public outreach campaigns 2,426 2,430 2,581

(fundraising)

Administration 500 448 461
Total Expenses $ 35,367 $ 22,297 $ 22,466
Excess of revenue $943 $ 2,195 $ (21)

over expenses

*Gifts-in-kind include donated airtime for public service announcements.
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PERCENTAGE OF ALLOCATION OF _
REVENUE SOURCES EXPENDITURES P Campeiong. |
(Fundraising)
6.9% Victim
R Services

17%

Corporate
Gifts
1.7%

Administration
Donations 1.4%

12.4% Other
17%

T T——————

Government ' .
0.5% Public Education,

Public Awareness and Research
83.1%

Gifts-in-Kind
73.7%

This information is extracted from MADD Canada's financial statements, which were
audited by Ernst & Young and can be obtained through MADD Canada.

SUMMARIZED BALANCE SHEET
(IN THOUSANDS OF DOLLARS)

As at As at As at
March 31, 2022 March 31, 2021 March 31, 2020
ASSETS
Current assets $ 5,308 $ 5,567 $ 5,121
Investments 4,063 2,751 2,170
Capital assets 343 794 1,053
Total assets $ 9,715 $ 912 $ 8,344
LIABILITIES
Accounts payable and $ 420 $ 528 $ 330
accrued liabilities
Deferred contributions 1,413 1,199 2,611
Deferred capital 338 785 998
Total liabilities $2,171 $ 2,512 $ 3,939
NET ASSETS
Internally restricted $ 707 $ 563 $ 445
victim bursary
Unrestricted - National 5,121 4,487 2,390
Unrestricted - Chapters 1,716 1,550 1,570
Total net assets $ 7,544 $ 6,600 $ 4,405
Total liabilities and $9,715 $ 9,112 $ 8,344
net assets
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CHAPTERS AND COMMUNITY LEADERS
(AS OF MARCH 31, 2022)

Alberta

Calgary

Cold Lake*
Edmonton & Area
Fort McMurray*
Grande Prairie*
Lacombe
Lethbridge & Area

Medicine Hat &
District

Parkland

Provost*

Red Deer & District
Slave Lake*

St. Paul & Area*
Wainwright*

British Columbia
Abbotsford*
Central Okanagan
Comox Valley
Fort St. John*
Kamloops*

Kimberley Cran-
brook*

Metro Vancouver
Nanaimo*

Nelson*

Prince George*
Upper Fraser Valley*
Victoria & Area*
Williams Lake*

Manitoba
Brandon
Thompson
Winnipeg

New Brunswick
Charlotte County

Greater Fredericton
Area

Madawaska Region*
Miramichi
Saint John

South Eastern
New Brunswick

Newfoundland
& Labrador
Avalon

Bay of Islands
Bay St. George
Burin Peninsula
Exploits Valley
Gander & Area
Labrador
Labrador West
Southeast Labrador*
Trinity Bay

Northwest Territories
Fort Simpson*

Hay River*
Yellowknife*

Nova Scotia
Annapolis Valley
Antigonish

Bay of Fundy NS
Cape Breton
Cobequid

Cumberland
Tantramar

East Hants*

Guysborough
County

Halifax Regional
Inverness South
Lunenburg-Queens
Pictou County
Yarmouth County

Ontario
Chatham-Kent*
Dryden*
Durham Region
Elliot Lake*
Halton Region
Hamilton
Huron/Bruce

Kawartha Lakes
& Area*

London

Niagara Region*
Nipissing

Norfolk County
Ottawa

Quinte
Sarnia/Lambton
Simcoe County
Sudbury*
Timiskaming & Area
Timmins & Area
Toronto

Waterloo Region
Wellington County

Windsor & Essex
County*

York Region

Prince Edward
Island

Central PEI
Charlottetown &
Eastern PEI

West Prince

Québec
Avignon/
Restigouche*
Lanaudiere*
Longueuil*
Montreal
Pontiac*

Saskatchewan
Estevan*
Meadow Lake
Moose Jaw*
Prince Albert
Regina
Saskatoon

Yukon
Whitehorse

*Community Leader
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THANKING OUR SPONSORS

MADD Canada is very fortunate, and grateful, to have partnerships with numerous
corporations that contribute to our work to stop impaired driving and help victims and
survivors. The ongoing partnerships with the generous sponsors profiled here, and the
companies and individuals listed on page 23, are crucial to our mission. We share our
heartfelt thanks to all for their support.

.CBO

Uber

LCBO is committed to supporting the well-being of communities,
minimizing its environmental impact and leading positive

change in the beverage alcohol industry. Through its Spirit of
Sustainability platform, LCBO encourages safe and informed
consumption, responsible retail sales, and diversity in
communities throughout Ontario. Over more than 30 years, LCBO
has been a dedicated sponsor of MADD Canada’s awareness and
education efforts to prevent impaired driving. LCBO has helped
us deliver the crucial sober driving messaging to thousands of
Ontario students through our School Program for middle and high
school students, and our SmartWheels program for elementary
students. We thank the LCBO, its staff and customers for helping
us protect young people against impaired driving, and make roads
and communities safer.

As the Official Designated Ride of MADD Canada, an
Organizational Sponsor and an Official Sponsor of our Project
Red Ribbon holiday campaign, Uber is committed to helping
MADD Canada promote the use of sober ride options. Together,
we encourage Canadians to choose a sober ride home or order
delivery rather than taking the risk of driving impaired by alcohol,
cannabis or other drugs. Our collaborations have included public
service announcements, billboards, social media, coupon and ride
promotions, and messaging through Uber and Uber Eats. We also
work together to encourage municipalities, regions and provinces
to implement the necessary requlatory reforms and frameworks
to ensure ridesharing services are available in more communities
across the country.
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ma KAG Canada is the Canadian service group for The Kenan
Advantage Group, Inc., (KAG). KAG is North America’s largest tank

CANADA truck transporter and logistics provider. KAG Canada has a deep
commitment to road safety and shares MADD Canada'’s goal to
prevent impaired driving. As an Official Sponsor of MADD Canada's
School Program, KAG Canada helps deliver the safe and sober
driving message to thousands of middle and high school students
across Canada each year. As an Official Sponsor of Project Red
Ribbon, KAG Canada supports our work to prevent impaired driving
throughout the holiday season. Their efforts to raise awareness
continue all year long with the powerful tractor trailer decal
program. Decals featuring the images of impaired driving victims
and a message to Call 911 to report suspected impaired drivers are
on 240 tractor trailers which are seen by thousands of motorists
daily.

~ As both a retailer and a responsible industry steward for beverage

h{' alcohol and cannabis in Nova Scotia, the Nova Scotia Liquor
Corporation (NSLC) partners with organizations that share its
commitment to increasing awareness and education around
responsible consumption. NSLC has collaborated on and supported
various MADD Canada programs and initiatives to prevent impaired
driving. Through its Provincial Sponsorship of the School Program,
NSLC helps MADD Canada deliver a powerful and emotional message
to thousands of middle and high school students around the
province, giving them the motivation and the knowledge to protect
themselves against impaired driving. As a partner in our Project Red
Ribbon holiday campaign, NSLC raises both awareness and funds
to help prevent impaired driving. The Corporation also works with
MADD Canada to promote safe and sober driving on roads, trails and
waterways through public service announcements, posters, videos
and social media campaigns.

7\
70

With its commitment to social responsibility and emphasis
on community, Alcool NB Liquor (ANBL) provides responsible

ALCOOL - .LlQUOR consumption education, and employs operational programs to
% utilize safe selling practices. As a long-time sponsor of MADD
NS Canada, ANBL has worked with us at the national level, and

with our New Brunswick Chapters and Community Leaders, on a
number of impaired driving awareness and prevention activities.
As a Provincial Sponsor of the School Program, ANBL helps

us deliver dynamic education and impaired driving prevention
messaging to thousands of young people around the province.
As a Coin Box Partner in our Project Red Ribbon campaign, they
raise awareness and funds to help prevent impaired driving during
the holiday season. Their additional support over the years has
included recyclable shopping bags, and television public service
announcements to bring the sober driving message to people
around the province.
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MANITOBA
PUBLIC INSURANCE

ACS X

ALCOHOL COUNTERMEASURE SYSTEMS

GotSkill? (Skill Based Games) gives a percentage of its revenue
to MADD Canada - and offers players the opportunity to
donate a portion, or all their winnings, to MADD Canada. As an
Organizational Sponsor, GotSkill? supports core programs and
services, such as national awareness campaigns and Victim
Services. Since the partnership began, GotSkill? has raised
over $600,000 to support MADD Canada. Our impaired driving
prevention messages are also promoted on GotSkill? games,
located in restaurants and pubs, and our logo and message are
prominently displayed on games, bar-tops/cabinets and on the
GotSkill? website.

Manitoba Public Insurance (MPI) is the Crown Corporation
delivering insurance, registration and licencing services
throughout the province. With its demonstrated commitment to
road safety, MPl is a natural partner for MADD Canada. For over
20 years, MPI has offered tremendous support for our work to
stop impaired driving and to support victims and survivors. With
a special focus on youth education, MPI works with MADD Canada
and other organizations to engage youth in the conversation
about impaired driving prevention. MPI is a long-time Provincial
Sponsor of MADD Canada's School Program, supporting the
delivery of this powerful sober driving messaging to thousands of
middle and high school student across Manitoba.

A leader in road safety for more than 40 years, Alcohol
Countermeasure Systems (ACS) products are preventing impaired
driving in over 30 countries on five continents. ACS is the leading
Canadian manufacturer of breath alcohol testing products and a
supplier of alcohol interlock devices, as well as the official North
American distributor of the DrugWipe® oral fluid drug screening
device. ACS and MADD Canada believe that advanced technology
has significant potential to eliminate impaired driving. As our
long-time Gold Technology Partner, Alcohol Countermeasure
Systems helps MADD Canada raise awareness about the dangers
of impaired driving, and highlight the important role that
technology plays in impaired driving prevention.
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Take care out there.

Saskatchewan
Liquor and Gamin
Authority

9/‘
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With a wide and ongoing array of awareness and education
initiatives, Saskatchewan Government Insurance (SGI) is a
dedicated leader in road safety. SGI has been a long-time partner
of MADD Canada, supporting our national, provincial and local
efforts to prevent impaired driving. SGI is an Official Sponsor of
SmartWheels, helping us bring our unique travelling classroom to
schools around the province to engage thousands of students in
Grades 4-6 in an interactive program about the dangers of alcohol
and drug use, and driving. SGl is also a long-term Provincial
Sponsor of the School Program, helping us deliver hard-hitting
and emotional presentations to thousands of middle and high
school students. At the local level, SGI teams with our Chapters
and Community Leaders on programs such as Campaign 911-RID
(Report Impaired Drivers), Call 911 Mobile Signs, positive ticketing
gift card promos to thank sober drivers, and the Crashed Car
campaign.

Saskatchewan Liguor and Gaming Authority (SLGA) has been

a key supporter of MADD Canada's youth education program
for many years. A Provincial Sponsor of our School Program,
SLGA helps us educate thousands of students in Grades 7-11
about the risks of impaired driving. The corporation is also an
Official Sponsor of the SmartWheels program in Saskatchewan,
supporting MADD Canada's mobile classroom as it travels to
elementary schools to engage students in Grades 4-6 in an
interactive presentation about the risks of alcohol, drugs and
driving. During the fall 2021, SLGA hosted MADD Canada's Project
Red Ribbon coin boxes at retail locations to raise funds and
awareness for our work to prevent impaired driving and support
victims and survivors.
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ORGANIZATIONAL SPONSORS
$10,000 and above

Official Sponsors
Alcool NB Liquor
Got Skill?

LCBO

Uber

Corporate Sponsor
Newfoundland Labrador Liquor
Corporation

Corporate Supporters
Alco Prevention Canada
BMO Mastercard

PROGRAM SPONSORS
$10,000 and above

SCHOOL PROGRAM

National Sponsor
KAG Canada

Provincial Sponsors

Alcool NB Liquor

LCBO

Manitoba Public Insurance

Nova Scotia Liquor Corporation

Prince Edward Island Liquor Control
Commission

Saskatchewan Government Insurance

Saskatchewan Liguor and Gaming
Authority

Corporate Sponsors

Continental Tire Canada Inc.

MJM Media/OKD Marketing

Newfoundland Labrador Liquor
Corporation

Community Sponsors
Government of Alberta

GM Canada CAMI Assembly
Hewitt Foundation

CAMPAIGN 911

Official Sponsor
Maritime-Ontario Freight Lines Limited
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PROJECT RED RIBBON

Official Sponsors
Irving Oil Ltd.
KAG Canada
Uber

Corporate Sponsors
BMO Financial Group
Economical Insurance

TECHNOLOGY

Gold Technology Partner
Alcohol Countermeasure Systems

SMARTWHEELS - ONTARIO
National Sponsor

Aviva

Official Sponsor

LCBO

Community Sponsors

Aubrey & Marla Dan Foundation
Crabtree Foundation

GM Canada CAMI Assembly

SC Johnson

SMARTWHEELS - SASKATCHEWAN

Official Sponsors
Saskatchewan Government Insurance
Saskatchewan Liquor and Gaming Authority

WEED OUT THE RISK

Community Sponsor
KPMG Foundation

INDIVIDUAL AND CORPORATE
LEADERSHIP GIFTS

MADD Canada would like to
acknowledge and thank the following
individuals and organizations for their
significant contributions to MADD
Canada's programs in 2021-2022:
Noreen & Walter Winkler

Professor Robert Solomon & Dr. Barbara
Lent

William Garth Hazlitt
Lewis Family Foundation
The Windsor Foundation
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MADD Canada
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